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FRIDAY 17 MARCH 2023 

 

COLES RAISES $250,000 TO HELP AUSTRALIAN WOMEN  

EXPERIENCING DISADVANTAGE  
 

Coles supermarkets across the country have raised more than $250,000 in just two weeks to support Fitted for Work, 

donating 10c from the purchase of every haircare, skincare and cosmetic product sold to the charity. 

 

Funds raised this March will help Fitted for Work support unemployed and under-employed Australian women to 

get into or return to the workforce.  

Fitted for Work Managing Director Donna de Zwart said this year’s fundraising support from Coles and its customers 

had been incredible and would go a long way towards helping Australian women in need. 

“We want to share our heartfelt thanks to every customer who purchased a skincare, haircare or makeup product 

from Coles this March - they helped make this campaign a huge success,” she said. 

“Thanks to the generous support of Coles, we can provide an additional 1600 women across Australia with job-

readiness support, including resumé and cover letter advice, interview practice, personal outfitting and mentoring. 

“At Fitted for Work, we believe in, we support, and we transform the work lives of women in the knowledge that 

when a woman is fitted for work, she is fitted for life. Through our partnership with Coles we aim to create a future 

that is equal, positive, and powerful for women in the workplace.” 

Coles Group General Manager Corporate and Indigenous Affairs and chair of the Coles Gender Equity Steering 

Committee, Sally Fielke, said she was proud of the success of this year’s campaign timed to highlight International 

Women’s Day and thanked customers for their support. 

“When people have the skills and resources to realise their economic potential, they make an important 

contribution to our workplaces, communities, and the lives of their families. We know many women continue to 

face barriers, and we’re proud the money raised from this campaign will help many women build more 

confidence and get a step closer to finding work,” she said. 

“At Coles, we recognise that a gender-balanced workforce benefits us all, which is why organisations such as 

Fitted for Work that enable women to enter or return to the workforce are so important.” 

Since 2005 Fitted for Work has supported over 40,000 women, with those accessing Fitted for Work’s services taking 

an average of 73 days to find employment compared with a national average of 17 months for women.1 

Coles Group recently achieved some of its most important gender equity commitments including 40% women in 

leadership, a company-wide gender pay parity gap of less than 1% and recognition as an Employer of Choice for 

Gender Equality by the Workplace Gender Equality Agency (WGEA).2,3,4 
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For further information, please contact: Coles Media Line (03) 9829 5250 or media.relations@coles.com.au 

 
1 2016 Australian Human Rights Report, Willing to Work Enquiry  
2 Leadership positions include the Executive Leadership Team, team members pay grade eight and above, and supermarket store managers  
3 The pay parity gap is calculated through calculating the ratio between every salaried team member’s fixed compensation to their position’s pay range midpoint, then calculating 

the difference between the overall average ratio for females vs. males 
4 The Workplace Gender Equality Agency (WGEA) is an Australian Government agency created by the Workplace Gender Equality Act 2012 


